
How	To		



Agenda	-	How	To?		





The	informa,on	(flyer,	promo,on,	job	offer…)	
you	share	with	the	chamber	

¥  Is	shared	through	our	Member’s	corner	informa;on	in	
the	chamber’s	bi-monthly	newsle>er	(members’	flyer,	
events	…)	

¥  Becomes	a	“news”	/	“job	offer”	post	in	Winchester	
Chamber’s	website	

¥  Is	then	shared	in	Winchester	Chamber’s	Facebook	&	
Twi>er	

¥  Is	shared	in	Chamber’s	Linkedn	(coming	soon)		



With	ONE	click	
YOUR	content	sent	to	
info@winchesterchamber.com	

Shared	with	all	our	members	+	
newsleIer	subscribers	

	

Shared	on	
our	website	

&	Shared	on	
our	Social	Media	



ONE	click	 Helped	you	reached	poten,al	leads	
in	YOUR	target	audience	



ADD	YOUR	EVENTS	ON	THE	CHAMBER’S	
WEBSITE		

¥  AVAILABLE	ONLY	FOR	CHAMBER	MEMBERS!	

¥  EVENTS	ARE	DISPLAYED	ON	CHAMBER’S	
HOMEPAGE	

	
¥  EVENT	ARE	LISTED	ON	CHAMBER’S	EVENT	PAGE.	



You	must	be	logged	in	to	add	an	event	

¥  If	you	forgot		your	password,	you	can	request	a	
new	one.	Click	on	“My	Account”	in	the	homepage.	

¥  If	you	forgot	both	login	and	password	or	changed	
email	since	you	registered.	Contact	the	chamber	to	
update	your	profile	with	the	correct	informa;on.	





Taking	advantage	of	the	event	op;on	once	
login	password	issue	is	resolved	;-)	



Your	event	is	displayed	in	the	Winchester	
Chamber’s	website	calendar	



Visitors	can	also	share	your	event	on	Social	
Media			



Use	the	same	,ps	to	
op,mize	your	social/
local	profiles	and	put	all	
the	chances	to	become	
the	local	needle	in	your	
industry.	



OPTIMIZE	YOUR	CHAMBER	
PROFILE 

Visitors	search	for	your	services	/	
products	either	by	loca,on,	business	
category	or	by	keywords.	

þ Your	profile	should	be	op,mized	for	
all,	making	it	easy	to	find	when	people	
search	for	a	business	like	yours 



Visitor	searching	for	you	business	category	will	find	you	if	your	
profile	has	the	correct	business	categorie(s)	
	
Select	as	many	as	relevant	to	your	business.	
	
This	is	even	more	important	if	you	have	selected	one	of	the	following	
at	registra;on	:	51+	Full-;me	Employees	/	1-50	Full-;me	Employees	/	
Civic	Member/Non-profit/Home-based	Business	/Independent	
Contractor.	



Visitor	performing	a	general	search,	with	keywords	related	to	
your	business	will	find	you	if	your	profile’s	descrip,on	has	been	
op,mized	for	this	search	
	
Include	keywords	related	to	your	business	category.	Think	about	
what	sentences	or	phrases	people	might	enter	when	trying	to	find	
your	business.		



Other	items	
¥ Photo	/	Logo:	brand	iden;ty	–	Recogni;on	is	key,	make	

your	profile	photos	are	consistent	across	all	channels.	Don’t	
leave	it	blank.	

¥ Specify	Your	Loca;on	and	business	details	-	to	gain	foot	
traffic	&	calls.	Make	sure	this	informa;on	is	accurate	and	
consistent	across	the	web.	

¥ Deal	-	You	also	have	the	opportunity	to	display	a	current	
promo;on	on	your	business	profile.	This	will	help	bring	
more	foot	traffic	/	online	traffic.	

¥ Reviews	-	Encourage	happy	customers	to	review	your	
business	



Works	the	same	for	other	social	media	
or	local	profiles….	



Works	the	same	for	other	social	media	
or	local	profiles….	





All	the	informa,on	is	in	your	chamber	profile	



Growing	number	of	
new	visitors		



		



Carousel	Adver;sement	opportunity	
	

¥  One	of	your	key	upcoming	event	or	announcement	on	the	chamber	
carousel	on	the	TOP	of	the	homepage.	

	
¥  Ad	specifica;ons:	format:	jpg,	size:	600	px	by	400	px.		

¥  You	also	have	the	op;on	to	link	your	ad	to	the	loca;on	of	your	
choice.	If	you	wish	you	can	provide	us	with	internet	address	visitors	
will	be	directed	to	when	they	click	on	your	ad.	

¥  Price:	$50	for	1	month	
	
		
	



	Logo	/	Impact	Ad	
¥ Your	impact	ad	will	appear	in	the	top	part	of	the	

homepage.		

¥ Space	is	limited	to	5	adver;sers	at	any	given	;me.	
	
¥ Ad	specifica;ons:	format:	jpg,	size:400	px	by	200	px.		

¥ You	also	have	the	op;on	to	link	your	ad	to	the	loca;on	
of	your	choice.	

	
¥ Price:		$195	for	3	months	
	
	
	



New	homepage	






